SPCM 3150–PRESENTATIONAL STRATEGIES FOR MEDIA PROFESSIONALS

(will become SPCM 3500)

Syllabus

Spring 2005

INSTRUCTOR
Scott Jensen





Associate Professor and Director of Forensics





243 Sverdrup Building

jensensc@webster.edu
coach4n6@aol.com




968-7439–office

636-225-4766–home









(Please, no calls after 10:00 pm)

OFFICE HOURS
Tuesday/Thursday 11:30 - 12:30 and Monday/Wednesday 11:00 - 12:00




Other times can be scheduled by appointment.

TEXT



Hamilton, C.  (2003).  Essentials of Public Speaking, 2nd ed.  Belmont, CA:


Wadsworth/Thompson Learning.

COURSE DESCRIPTION

Media and communication professionals are in the business of shaping and communicating ideas.  While a great deal of attention is paid to the final production–film, campaign, photograph, or broadcast–what is tremendously important but often lost in the shuffle is the ability of one to communicate the ideas that lead to productions or final products.  The group or individual preparation process often requires effective presentational skills.  Pitching ideas and/or final products will often require effective presentational skills.  This course focuses on building skills that contribute to presentational effectiveness, with an emphasis on media contexts and professions.

COURSE OBJECTIVES

1. Students will leave the course with an appreciation of the importance of being able to speak and communicate effectively in audience situations.

2. Students will learn to build upon their personalities in an effort to be effective communicators.

3. Students will learn to organize ideas into oral presentations.

4. Students will understand the importance of being audience centered when communicating with an audience.

5. Students will be able to construct and deliver speeches to fit a variety of occassions.

6. Students will be able to integrate strategies of persuasion into oral presenations.

7. Students will grow in their comfort level with regards to presenting their ideas and work for criticism.

8. Students will learn to work competently with others in an effort to create group presentations.

9. Students will be able to manage communication apprehension when presenting ideas to an audience.

10. Students will become more comfortable with presenting speeches.

ACTIVITIES

Grades will be based on performance in the following activities, each to be fully described as assigned:


Portfolio Presentation







100



Students will create a portfolio of their work and present it to the class.



The presentation will be the final project for the course.


Interviews









  60



Students will both interview, and be interviewed, for professional



positions that are designed by each student.


RFP–Request for Proposal







100



Students will respond to requests for proposals relevant to their interest



areas.  Students will work in groups to generate proposals, and actually



present the final product of the group’s work.


Nomination and Acceptance Speeches





  60



Students will present nomination and acceptance speeches for hypothetical



or actual awards.  Students will work to some extent with partners, but



will not know all of what is being articulated in the nomination or 



acceptance speech.


Sales Speech









  70



Students will sell something to the class–a product, an idea, a production,



or any other subject/item relevant to the student’s interest.


Visual Aid/Demonstration with Technology Speech



  70


Students will deliver a speech using some form of technology–either as



a visual aid or demonstration.  While any technologies may be used, 



speakers will be expected to use, at minimum, PowerPoint.


Participation and Attendance






  60



These points are grounded in peer critiquing for each class session in



which a graded activity is being presented.  Additionally, small 



speaking assignments will take place from time to time, each receiving



participation credit.

TOTAL POINTS POSSIBLE






520
GRADING

Grades will be determined via a percentage of total points earned compared to the total possible.  Grades will be according to the following scale:


100 - 93% = A


92 - 90% = A-


  89 - 87% = B+

86 - 83% = B


82 - 80% = B-


  79 - 77% = C+

76 - 73% = C


72 - 70% = C-


  69 - 67% = D+

66 - 60% = D


  59 -   0% = F

Each activity will have a point value, the totals of which will be divided into the total points earned.  ONLY percentages of .05 or above will be rounded to the higher grade.  Extra credit points may be available through various forensic and nonforensic activities.  Extra credit points will not exceed 10% of the total points possible throughout the semester.

ATTENDANCE AND LATE WORK

For a speaking class attendance is essential for several reasons.  First, speaking to audiences necessitates that an audience exists–students in the course serve as audience members for one another.  Second, speaking courses, to run efficiently, must have students present when they are scheduled to speak.  Students can miss class for excused reasons without penalty.  These reasons include representing the university in an official capacity, illness, or deaths in the family.  While other situations may also necessitate missing class for legitimate reasons, there is a presumption against any situation not falling within one of these three categories.  Regardless of the reason, all excuses must (1) be brought to the instructor’s attention, and (2) be documented.

Late work in this course will almost always mean a speech that was not given when it was assigned.  There is no guarantee that speeches missed for nonexcused reasons will be afforded make up opportunities.  All speeches missed for excused reasons will be afforded make up opportunities.  Any assignment that is late for unexcused reasons, if made up, will receive a 20% grade penalty.  No make up speech will be given–excused or unexcused–without an audience of at least five individuals.  If the speech is not given during regular class time, it is the responsibility of the student to assemble an audience of no less than five individuals during the time at which the speech is being made up.

SPEAKING SCHEDULES

All speaking schedules will be created by placing volunteers into earliest available speaking positions, and then randomly slotting remaining students in remaining positions.  Once announced, mutually acceptable trades are the only ways in which speaking schedules can be altered.

PEER CRITICISM

All speeches will be critiqued by fellow classmates.  Speakers will receive critique forms from each peer for each speech they present.  Additionally, oral feedback from both the instructor and a peer critic will follow each speech.  The formal evaluation form for each speech will be available the following week.

CHEATING AND PLAGIARISM

All instances of academic dishonesty will result ion a “0" for the given assignment, as well as referral to both the Dean of the School of Communications and the Dean of Students.  Any questions as to what constitutes academic dishonesty should be brought to the instructor.

THE AMERICANS WITH DISABILITIES ACT

Students with impaired sensory, manual, or speaking skills are encouraged to contact the instructor in a timely fashion, regarding reasonable accommodation needs.
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1/18

Introductions and Orientation



Effective Delivery



Overview to Effective Speaking and Communication Apprehension



“What I Want to be When I Grow Up” Presentations

R:
Hamilton 2-3, 6, 11

A:
“Sales Speech”


A:
Portfolio Project


A:
Career Description


A/D:
Personal Assessment 

1/25

Understanding and Persuading Audiences



Introducing, Concluding, and Organizing Speeches



Ethical Speaking



RFP—Request for Proposal—Group Preparation

R:
Hamilton 1, 5, 8-9 14-15


A:
Nomination and Acceptance Speeches


A:
RFP:  Request for Proposal




D:
Career Description

2/1

Effective Group Interaction



Language



“Sales Speech” Presentations


RFP–Request for Proposal–Group Preparation

R:
Hamilton 4, 7, 12, Team Presentations 

2/4

Effective Interviewing

Nomination and Acceptance Speeches



RFP–Request for Proposal–Group Preparation



A:
Interview Projects

A:
Visual Aid/Demonstration with Technology Presentations
2/8

Visual Aids & Demonstrations



RFP–Request for Proposal Presentations



Nomination and Acceptance Speeches Preparation


A:
Hamilton 10, 13

2/15

Impromptu Speaking



Impromptu Speeches



D:
Interview Presentations
2/22

Promoting Long-Term Speaking Proficiency




Bringing it all Together

Visual Aid/Demonstration with Technology Presentations
3/1

Portfolio Presentations
