Webster University

Curriculum Committee

New Course Proposal Form

Directions

a. Consult with your appropriate Dean to provide assistance in the development of your proposal.

b. Complete this initial proposal form for each course not in the current catalog.  For adequate discussion by the curriculum committee, please answer all questions.
c. Attach a syllabus for each new course.
d. Return the completed form and a draft syllabus to the Dean who will forward all material to the Chair of the Curriculum Committee.
Please Type

1. ______SPCM___________  2. ____2600 _____  3.  Nonverbal Approaches to Media Analysis

   Department                         Number               Title of Course

4. ______3___________  5._______none_____________________________

    Credit Hours
         Prerequisites

6
Catalog Description: (this description should briefly describe the basic content of the course as it will be offered)


This course introduces students to principles of nonverbal communication in the media.  


Students will learn to recognize and identify nonverbal communication in both the media 


and the world around them.  Students will learn what it means to be a competent 


nonverbal communicator.  Instruction combines lecture, discussion, and experiential 


activities.

7.  What is the rationale for adding this course?


Nonverbal communication is the dominant source of cues in communication that is both 


mediated and face-to-face.  Students must be familiar with nonverbal concepts and 


behaviors in order to better understand what it means to be competent communicators 


and consumers of mediated messages.  

    a.) How does it support the philosophy and enhance the curriculum of your department?


This course fills a void of not having a nonverbal communication course, despite the 


dominance of nonverbal communication in interpersonal exchanges.  This particular 


course integrates both nonverbal communication and media literacy, thereby enhancing 


both the interpersonal and rhetoric/persuasion courses within the speech communication 


studies curriculum.

   b.) How does it relate to the overall University curriculum?


This course enables students to become more responsible consumers of media, while at 


the same time enhancing their knowledge of basic interpersonal concepts.  To that extent, 


this is a course that contributes to not only students’ degree pursuits, but also to their 


preparation as citizens ready to communicate responsibly in our society.

c.) Should this new course be considered for general education coding?  If so, identify     the general education goal that this course significantly addresses and attach a syllabus that supports the coding request.


Communications—see attached syllabus

8. Staffing requirements:

 a.) Qualifications necessary for instructor: MA w/ communication & media 






       coursework 

b.) What staffing changes, if any, will be necessary to offer this additional course?


No changes necessary



9. When will this course be initiated? _Spring 2006______________________

How often will it be taught? __every spring__________________________

10. Attach a syllabus for the proposed course.  If a syllabus is not available, please prepare in detail an expanded course description which includes the following:

a.) List of course objectives. (in detail)

b.) Description of the content of the course.  If this is an “umbrella” course for varied subject matters, please indicate the projected topics.

c.) List possible texts/material/readings to be used in this new course 

11. Does this course affect, in any way, degree requirements in your 

department/program (incl. Majors, minors, certificates, BA/MA)?


Yes__x___  No_____


If yes, please attach corrected catalog copy for approval.

12. List any existing University course(s) undergraduate or graduate) which are similar in title and/or subject matter and explain how this course differs from them.


PSYC 2520—nonverbal behavior



This course (SPCM 2600) integrates nonverbal concepts and media literacy.  The 



course balances its focus on nonverbal behavior with the role such behavior plays 



in mediated communication.  This media literacy focus is an essential part of this 



course.  Activities are geared toward not only understanding nonverbal 



communication, but also the critique of messages that are shaped largely by 



nonverbal cues.

13. Are University resources adequate to support this course?  (ie., library holdings, space, specialized equipment, etc.) If not, what additions are necessary.


yes

14. What course(s), if any, will be dropped to make room for this course?  (Please attach the 

appropriate “Course Deletion” form): _____________________________________


none

 _________________  _________________________________________________

    Date


    Signature of Chairperson

    _________________  _________________________________________________

    Date


    Dean

SPCM 3150/MEDC 3900-Nonverbal Approaches to the Media

Syllabus

Spring 2005

Instructor:

Gina Jensen, Adjunct Professor of Oral Communication & 




Assistant Director of Forensics




243 Sverdrup Building   

Office Contact:
(314) 968-7164

jensen@webster.edu
Home Contact:
(636) 225-4766 




(Please call the home number between 9:00 and 9:00.)

Office Hours:

M &W 12:00- 2:00 and by appointment

Text
Leathers, D. (1997).  Successful Nonverbal Communication: Principles and Applications Massachusetts: Allyn & Bacon

Course Description
This course introduces students to principles of nonverbal communication in the media.  Students will learn to recognize and identify nonverbal communication in the media and the world around them.  Students will also learn what it means to be competent nonverbal communicators.  Instruction will include a combination of lecture, discussion, and experiential activities.  Students' evaluations will be based on assignments, a term project, a final, in-class activities, and participation.

Course Objectives
While several skills and issues will be examined and practiced throughout the term, the following represent major ends for which students will strive.

1.
Students will increase their awareness of nonverbal messages in the media.  


2.
Students will learn to recognize and interpret nonverbal cues in the media.

3.
Students will increase their media literacy skills by recognizing nonverbal messages both in the media as well as in their lives.

4.
Students will become aware of culture, gender, and other factors and influences on


nonverbal communication effectiveness.

5.
Students will recognize the differences between scripted and non-scripted behavior


in the media. 


6.
Students will demonstrate an ability to apply specific nonverbal communication


concepts to media settings.

MEDC 3900 Syllabus

Jensen--page 2

Assignments
Assignments will be given throughout the term and students will be expected to complete them in a timely manner.  Grades will be based on performance.  Several in-class activities will take place throughout the semester to illustrate concepts.  Each will carry with it a point value towards participation.  Likewise, class discussion of concepts will be central to the learning experience.  Participating in each class session will assure students of full participation credit at the semester’s end.  Students will be tested over material presented in class, films, and the text. 

Grading
Grades will be determined via a percentage adhering to the following scale:






100 - 94 = A





 93 - 90 = A-





 89 - 87 = B+





 86 - 84 = B





 83 - 80 = B-





 79 - 77 = C+





 76 - 74 = C





 73 - 70 = C-





 69 - 67 = D+





 66 - 60 = D





 59 - 0   = F

Each activity will have a point value, the totals of which will be divided into the total points earned.  ONLY percentages of .05 or above will be rounded to the higher grade.

MEDC 3900 Syllabus

Jensen--Page 3

Attendance and Late Work
The nature of this course is that in-class discussions and projects are critical.  As such, class attendance is strongly encouraged.  Only students who miss class for excused reasons will be given the opportunity to make up in-class projects for points.  Likewise, all written assignments will be evaluated, even if submitted late.  Work that is late for reasons that are not excused will receive a 20% penalty.  Excused absences must be documented and include representing the university in an official manner, illness, and deaths of family members.  Other circumstances will be discussed on a case by case basis.  No in-class activities or oral activities will be made up if missed for reasons that are not excused.

Class Discussion
Students will be introduced to nonverbal concepts during lecture and discussion.  Students are expected to participate in class discussions and projects, the nature of this course is that individuals will see applications of course material in the media as well as in their personal lives.  

Related to class discussion, students should make sure that their cellular phones and pagers are either on the “vibrate” or “off” position.  Cell phones and pagers that sound off during class break up discussion and show disrespect for the context.  The only exception to this is if a student is part of an emergency or potentially impending emergency situation that would necessitate hearing the phone or pager immediately.  These situations should be brought to the instructor’s attention before class begins.

Academic Dishonesty
All instances of academic dishonesty will result in a "0" for the given assignment, as well as referral to the appropriate university administrator(s).  This includes, but is not limited to cheating on an exam, crediting others' research as your own ideas, submitting (verbatim) work for grade consideration that is submitted for grade consideration in another course, and submitting work completed by another person(s) as your own.  Any other questions as to what constitutes academic dishonesty should be brought to the instructor.  

Americans With Disabilities Act
Students with impaired sensory, manual, or speaking skills are encouraged and have the responsibility to contact the instructor, in a timely fashion, regarding reasonable accommodation needs.  

MEDC Nonverbal Approaches to The Media

Daily Schedule--Spring 2005

W 1/19

Orientation and Introductions

M 1/24

Intro. to Nonverbal



W 1/26

Intro.  to Nonverbal



R: Ch. 1
M 1/31

Influential Nature of Nonverbal



R: Ch. 5

W 2/2

Nonverbals of the Face



R: Ch. 2

M 2/7

Eye Behavior 



W 2/9

Physical Appearance




M 2/14

Primary Affect Displays and Communication

W 2/16

View: Mrs. Doubtfire
M 2/21

Proxemics

W 2/23

Scripted vs. Unscripted Behaviors in the Media

M 2/28
 
Use of Smoking in Film

W 3/2

Silence

M 3/7

Nonverbals in Film

W 3/9

Exam One

M 3/14

SPRING BREAK

W 3/16

SPRING BREAK

M 3/21

Impression Management in the Media



R: Ch.  9 &10
W 3/23

The Nature of Deception



R: Ch. 12
M 3/28

Influencing People



R: ch. 11
W 3/30

Power and Authority

M 4/4

The Influential Nature of the Media

W 4/6

View: A Few Good Men
M 4/11

Politics

W 4/13

Politics

M 4/18

Behavior Approaches

W 4/20

Advertising

M 4/25

Broadcast News

W 4/27

View: No Way Out
M 5/2

Gender

W 5/4

Nonverbal Messages in Electronic and Print Media



R: ch 11

 W 5/12
Final Exam

++++++++++++++++++++++

Webster University

Curriculum Committee

New Course Proposal Form

Directions

       a.   Consult with your appropriate Dean to provide assistance in the development of your proposal.

b. Complete this initial proposal form for each course not in the current catalog.  For adequate discussion by the curriculum committee, please answer all questions.
c. Attach a syllabus for each new course.
d. Return the completed form and a draft syllabus to the Dean who will forward all material to the Chair of the Curriculum Committee.
Please Type

1. ___SPCM________________  2. ____3500______  3. _Presentations for Media Professionals___

   Department                         Number               Title of Course

4. _________3________  5.__SPCM 1040 or permission of instructor___________

    Credit Hours
         Prerequisites

6.  Catalog Description: (this description should briefly describe the basic content of the course as it will be offered)

This course focuses on building skills that contribute to presentational effectiveness 


within media contexts and professions.  The course is an intensive speaking course with 


an emphasis on activities specific to media-related professions, such as request for 


proposals and portfolio presentations.

7.  What is the rationale for adding this course?


As a school of communications we do not have a course that prepares students to make 


presentations in their selected media fields.  Many presentations that are expected within 


media fields have unique dimensions that necessitate preparation beyond a basic public 


speaking course.  This course fills this void.

    a.) How does it support the philosophy and enhance the curriculum of your department?


As stated above, this course provides an intensive and focused laboratory for students to 


learn presentational effectiveness that will immediately transfer to media-related fields.  


No course in our school provides this type of learning opportunity.

   b.) How does it relate to the overall University curriculum?


This course will provide an additional course in which students can learn to become 


effective oral communicators.  Further, the course enables students with a particular 


career and academic interest to develop and polish skills unique to that interest.  In the 


end, the course enables additional Webster students to be effective and responsible 


communicators within their chosen professions.

c.) Should this new course be considered for general education coding?  If so, identify     the general education goal that this course significantly addresses and attach a syllabus that supports the coding request.


Communications


See attached syllabus

8. Staffing requirements:

 a.) Qualifications necessary for instructor:___MA or practical experience_________

 b.) What staffing changes, if any, will be necessary to offer this additional course?


none

9. When will this course be initiated? _______Fall 2005____________________

How often will it be taught? _every spring unless enrollments justify every semester; current enrollments have justified offering the course in the upcoming fall semester

10. Attach a syllabus for the proposed course.  If a syllabus is not available, please prepare in detail an expanded course description which includes the following:

a.) List of course objectives. (in detail)

b.) Description of the content of the course.  If this is an “umbrella” course for varied subject matters, please indicate the projected topics.

c.) List possible texts/material/readings to be used in this new course 

11. Does this course affect, in any way, degree requirements in your 

department/program (incl. Majors, minors, certificates, BA/MA)?


Yes__x___  No_____


If yes, please attach corrected catalog copy for approval.

12. List any existing University course(s) undergraduate or graduate) which are similar in title and/or subject matter and explain how this course differs from them.


SPCM 3550—Communication Strategies for Professional Settings


This course (SPCM 3500) focuses on (1) presentations, and (2) presentational strategies 


unique to professional media contexts.  SPCM 3550 is a more general overview of 


communication strategies with less of an emphasis on presentations and more focus on 


analysis of contexts.

13. Are University resources adequate to support this course?  (ie., library holdings, space, specialized equipment, etc.) If not, what additions are necessary.


yes

14. What course(s), if any, will be dropped to make room for this course?  (Please attach the 

appropriate “Course Deletion” form): _____________________________________

 _________________  _________________________________________________

    Date


    Signature of Chairperson

    _________________  _________________________________________________

    Date


    Dean

New Course Proposal Form

Directions

a.
Consult with your appropriate Dean to provide assistance in the development of your proposal.

b. Complete this initial proposal form for each course not in the current catalog.  For adequate discussion by the curriculum committee, please answer all questions.
c. Attach a syllabus for each new course.
d. Return the completed form and a draft syllabus to the Dean who will forward all material to the Chair of the Curriculum Committee.
Please Type

1. ___SPCM        ________  2. ___3300_______  3. Navigating Relationships       _______

   Department                         Number               Title of Course

4. _______3___________  5._SPCM 1280 or permission of instructor______

    Credit Hours
         Prerequisites

6.  Catalog Description: (this description should briefly describe the basic content of the course as it will be offered)


This course offers a comprehensive look at the nature of relationships through a 


combination of readings, discussion, presentations, and reflective activities.  The nature 


of relational formation, growth, and deterioration will be examined.  Additionally, 


relational issues within specific contexts are examined, including friendships, family, 


romantic, and marriage/domestic partner relationships.

7.  What is the rationale for adding this course?


Any degree program in speech communication studies should include an examination of 


relationships.  As the fundamental goal of interpersonal communication, the study of 


relationships is the logical next step beyond an overview to interpersonal communication, 


and before more intensive examinations of interpersonal dynamics such as conflict 


resolution.

    a.) How does it support the philosophy and enhance the curriculum of your department?


Offering this course provides students interested in relational communication or a general 


overview to speech communication studies an important opportunity to better understand 


relationships.  As a topics class over the past five years this course has consistently 


attracted full enrollments, suggesting a need and interest in its being offered permanently.

   b.) How does it relate to the overall University curriculum?


This course provides a speech communication focus to the study of relationships—an 


important dimension in understanding how people interact with one another.  As a topics 


class over the past several years, the full enrollments in the course have included a 


number of students from outside the School of Communication, suggesting that this 


course is seen in a broader sense as salient to Webster students.

c.) Should this new course be considered for general education coding?  If so, identify     the general education goal that this course significantly addresses and attach a syllabus that supports the coding request.


Communications


See attached syllabus

8. Staffing requirements:

 a.) Qualifications necessary for instructor:______MA____________________

 b.) What staffing changes, if any, will be necessary to offer this additional course?


none

9. When will this course be initiated? ___Fall 2005 _____________________

How often will it be taught? _________every fall_____________________

10. Attach a syllabus for the proposed course.  If a syllabus is not available, please prepare in detail an expanded course description which includes the following:

  a.) List of course objectives. (in detail)

  b.) Description of the content of the course.  If this is an “umbrella” course for     

  varied subject matters, please indicate the projected topics.

c.) List possible texts/material/readings to be used in this new course 

11. Does this course affect, in any way, degree requirements in your 

department/program (incl. Majors, minors, certificates, BA/MA)?


Yes__x___  No_____


If yes, please attach corrected catalog copy for approval.

12. List any existing University course(s) undergraduate or graduate) which are similar in title and/or subject matter and explain how this course differs from them.

13. Are University resources adequate to support this course?  (ie., library holdings, space, specialized equipment, etc.) If not, what additions are necessary.



yes

14. What course(s), if any, will be dropped to make room for this course?  (Please attach the 

appropriate “Course Deletion” form): _____________________________________

 _________________  _________________________________________________

    Date


    Signature of Chairperson

    _________________  _________________________________________________

    Date


    Dean

SPCM 3150: Topics in Communication (would become SPCM 3300)

Navigating Relationships

Fall 2, 2004, Tuesday, 5:30 – 9:30

Instructor Information

Steve Houldsworth

(314) 961-2660, x. 7948

hworth@webster.edu

Garden Park Plaza, Room 130

Description

This course offers a comprehensive look at the nature of relationships through a combination of readings, discussion, presentations, and reflective activities. The nature of relational formation, growth, and deterioration will be examined. Additionally, relational issues within specific contexts will be examined, including friendships, family, romantic, and marriage/domestic partner relationships. A variety of types of readings will be the focus of study and discussion. Students will also participate in a variety of reflective exercises throughout the semester. The instructors will have high expectation for class participation in activities and discussions.

Learning Objectives

1) Students will develop an understanding of the variety of relationships that are central to the human experience.

2) Students will apply psychological and communication theories to various types of relationships.

3) Students will learn to think critically about relationships.

4) Students will examine their own relationships using the tools presented.

5) Students will examine the role that similarities and differences play in relationship development.

6) Students will develop an appreciation for the value and challenges of nurturing their relationships.

Readings

Ehrenreich, B. (2001). Nickel and dimed: On (not) getting by in America. New York, NY: Metropolitan/Owl Book.

hooks, b. (2002). Communion: The female search for love. New York, NY: Perennial.

Jones, D., ed. (2004). The bastard on the couch: 27 men try really hard to explain their feelings about love, loss, fatherhood, and freedom. New York, NY: William Morrow.

Miller, S. (1999). Inventing the Abbots and other stories. New York, NY: Harper Perennial.

Grading

Graded Requirements

Application Papers - 30% 

Relationship Project – 20%

Non-Graded Requirements

Attendance, Participation, Media Representations, Discussion Questions, & Relationship Analysis – 50%

Assignments

Application Papers (30%) – Each week a paper assignment will be given in class.  Each assignment will be 2 – 4 typed pages. Four written assignments are due by the end of the semester. The lowest grade will be dropped, and the remaining 3 assignments will count for 30% of your final grade.  Because each assignment will only be given out in class, it is essential that you attend each class or arrange to get the notes from another student.  

Attendance, Participation, Media Representations, Discussion Questions, & Relationship Analyses (50%) – Active participation is an essential part of this class. Attendance is required.  Much of the course material will be highlighted through class discussion.  Additionally, many in-class activities will be used throughout the semester to illustrate concepts. 

Attendance
Because of the highly participatory nature of the course, attendance is expected at each class meeting unless prior arrangements are made with the instructor.  One absence, for any reason, will not affect your grade, but may impact your learning.  For a second absence, your final course grade will be reduced by one letter grade.  Missing three or more classes would make it impossible for you to pass the class.

Participation

Participation is difficult to assess, but essential for this class.  If the instructor notices that a student is not participating, he will request a meeting with the student to assess the situation.  If you are attending class regularly and participating fully in class activities, you should expect to receive full credit for participation.

Media representations 

Each student is expected to prepare three media representations of relationship.  Media images from TV show episodes, commercials, scenes from movies, etc. should be submitted on VHS tapes cued the appropriated scene.  Magazine advertisements or photographs of billboard can also be submitted.  Scan the image into a jpeg file and email it to the instructor as an attachment.   These representations are graded on

Discussion Questions – For Communion
In order to facilitate the discussions, each student will prepare three to four discussion questions each week we have a reading from bell hooks’ Communion. As you prepare your discussion questions, keep in mind the following: 1) Discussion questions are not questions of fact alone.  You can look up facts, definitions, historical references, etc. on your own before class.  However, where 'facts' appear to be in conflict the question of who to believe is always useful. 2) Discussion questions do not merely ask for everyone's opinion on a topic.  If the questions are opinion based, they should encourage others to discuss the reasoning behind their opinions. 3) A discussion question often goes beyond the text being considered. The reader engaging with the text generates the question, but the question, as well as its answer, is not found in the text itself.  4) Discussion questions often require inference from or interpretation of the text.  Discussion questions may be typed or handwritten. If a quotation is used, it should be appropriately referenced. Discussion questions are never accepted late; they are useless if you are not there to ask them. Discussion questions are evaluated on a Credit/No Credit basis.  In order to receive full credit for the discussion question portion of the grade, you will need to accumulate 3 ‘credits’ by the end of the term. 

Relationship Analysis – For all other readings

Choose one relationship from each of the texts assigned for that week (Jones, Ehrenreich, and/or Miller).  Describe the relationship, discuss the problems (if any) in the relationship, and compare the relationship to the models discussed in class or in other readings.  Compare the relationship to relationships in your own life.  Write 1 page about each relationship to use as a starting point for class discussion. Relationship Analyses are never accepted late; they are useless if you are not there to discuss them. Relationship Analyses are evaluated on a Credit/No Credit basis.  In order to receive full credit for the relationship portion of the grade, you will need to accumulate 4 ‘credits’ by the end of the term.

Relationship Project (20%) – Each student will complete a project: an in-depth exploration of a relationship issue, concept, theory, or of a specific type of relationship.  In keeping with the multidisciplinary nature of this course, the project may take many forms, including research papers, video or audio productions, poster sessions, portfolios, or web pages. Group projects are encouraged! If your project includes a class presentation, time must be scheduled in advance with the instructor.  All projects must be approved by the third week of class.  All projects are due by the final class meeting.  Early submission is encouraged!

Course Outline

Week 1

Introductions & Overview

Relationships in general

Theories of Relationships

Week 2

Reading:
Miller, Tyler and Brina & The Quality of Life



hooks, preface & parts one, two, & three

Assignments Due:
Discussion Questions 1, Relationship Analysis 1, Application Paper 1

Special Topic: Friends, Acquaintances & Enemies

Week 3

Reading: 
Miller, Leaving Home
 

Jones, Confessions of a Boy Boy, A Bachelor’s Fear, Unsticking the Bodhisattva, & My Marriage, My Affairs – His Story

hooks, parts four, five, six, and seven

Assignments Due:
Discussion Questions 2, Relationship Analysis 2, Application Paper 2

Special Topic: Romance, Lust, Love & Commitment

Week 4

Reading:
Jones, I Am Man, Hear Me Bleat, Chivalry on Ice, My List of Chores, & My Problem with Her Anger


hooks, parts eight, nine, ten, eleven, twelve, and thirteen

Assignments Due:
Discussion Questions 3, Relationship Analysis 3, Application Paper 3

Special Topic: Relationships across difference

Week 5

Reading:
Miller, Appropriate Affect

Jones, My Life as a housewife, She Didn’t Want a SNAG; She Wanted Me, Why Men Lie (and Always Will), The Hole in the Window, & The Dog’s Life

hooks, parts fourteen, fifteen, and sixteen

Assignments Due:
Discussion Questions 4, Relationship Analysis 4, Application Paper 4

Special Topic: The Family System

Week 6

Reading:
Ehrenreich: Introduction, part one, & part three

Assignments Due:
Relationship Analysis 5, Application Paper 5

Special Topic: Workplace relationships

Week 7

Assignments Due:
Application Paper 6

Special Topic: Teaching, Learning, & Mentoring

Week 8


Assignments Due:
Projects

Special Topic: Project Presentations

Policies

Disclosure and Confidentiality

Relationships often involve deeply personal or uncomfortable issues for people.  Many in-class discussions, the written assignments, and other in and out-of-class projects will ask students to share applications of course concepts to their lives.  Students at no time should feel obligated to share information that they wish to remain personal.  Likewise, all information shared in assignments will remain confidential between the instructor and student.  I would also request, but can not require, that all personal information shared by students and instructor in the classroom remain confidential, i.e., that it not be shared outside of the classroom.

Cheating and Plagiarism

 All instances of academic dishonesty will result in a "0" for the given assignment, as well as referral to both the Dean of the School of Communications and the Dean of Students.  Any questions as to what constitutes academic dishonesty should be brought to the instructor.

The Americans With Disabilities Act (ADA)

Students with documented disabilities, for example, impaired sensory, manual, or speaking skills, are encouraged and have the responsibility to contact the instructor in a timely fashion, regarding reasonable accommodation needs.

Grading Scale

Grades will be according to the following scale:

   100 - 93% = A

    92 - 90  = A-

    89 - 87  = B+

    86 - 83  = B

    82 - 80  = B-

    79 - 77  = C+

    76 - 73  = C

    72 - 70  = C-

    69 - 67  = D+

    66 - 60  = D

    59 -  0  = F

Addendum to Speech Communication Studies Curriculum Changes

Minor (current language)

SPCM 1280 Interpersonal Communication and 15 additional credit hours from SPCM 1040, 2000, 2200, 3100, 3600, 3800, 4500, and POLT 1550.

Minor (proposed change)

Any 18 hours from SPCM courses.  Students may also count POLT 1550 or 3550 toward this minor.  A minimum of 6 hours must be at the 3000 or 4000 level.

Speech Communication Studies

The undergraduate degree in speech communication studies is designed to provide students with an understanding of the processes of oral communication in both technical and nontechnical contexts.  Students are exposed to a variety of theory and skill development opportunities ranging from forensics and presentational applications to rhetorical awareness and analysis.  The program offers opportunities to study in three areas:  interpersonal/relational communication, professional speaking and performance,  and a comprehensive general approach to the field.  Each program incorporates coursework from a variety of discipline areas to provide a comprehensive theoretical and practical curriculum.

Portfolio Review Course Requirements

A portfolio review is not required for this major.

Degree Requirements

51 required credit hours

36 general education credit hours

41 elective credit hours

Required Courses

SPCM 1040

Public Speaking





3 hours

MEDC 1050

Introduction to Media Writing, or



3 hours


   WRIT 1010

Composition, or

   JOUR 1030

Fundamentals of Reporting

SPCM 1280

Interpersonal Communication




3 hours

POLT 1550

Introduction to Political Argumentation and Debate, or
3 hours

   SPCM 2000

Forensics

MEDC 1630

Media Literacy





3 hours

SPCM 2200

Group Communication




3 hours

JOUR 2380

Free Expression and the First Amendment


3 hours

SPCM 3800

Communication and Diverse Populations, or


3 hours

   MEDC 3800

Studies in Cultural Diversity:  Communication and




Diverse Populations

SPCM 4600

Communication Theory




3 hours

SPCM 4620

Senior Overview*, or





3 hours

   MEDC 4950

Professional Media Practicum*

· Capstone Course
In addition, a minimum of 21 credit hours must be chosen from the following courses.  

MEDC 1020

Introduction to Media Production



3 hours

BJRN 1830

Broadcast Delivery and Interpretation


3 hours

SPCM 2400

Persuasion






3 hours

SPCM 2600

Nonverbal Approaches to the Media



3 hours

MEDC 2800

Cultural Diversity





3 hours

SPCM 3100

Storytelling






3 hours

SPCM 3150

Topics in Communication




3 hours

MEDC 3190

Introduction to Media Research



3 hours

SPCM 3300

Navigating Relationships




3 hours

SPCM 3500

Presentations for Media Professionals


3 hours

SPCM 3550

Communication Strategies for Professional Settings

3 hours

POLT 3550

Competitive Political Argumentation and Debate

3 hours

SPCM 3600

Rhetoric






3 hours

PBRL 4200

Organizational Communication



3 hours

SPCM 4500

Conflict Resolution





3 hours

SPCM 4610

Readings






3 hours

SPCM 4616

Communication Research and Analysis


3 hours

Sample Curricula—Speech Communication Studies Tracks

21 Elective Hours

Professional Speaking

Interpersonal/Relational

Comprehensive/

and Performance

Communication
  

General Approach
MEDC 1020


SPCM 2400



POLT 1550

SPCM 2000


SPCM 2600



SPCM 2400

SPCM 2400


MEDC 2800



SPCM 2600

SPCM 3100


SPCM 3300



MEDC 3190*

SPCM 3500


PBRL 4200



SPCM 3600

SPCM 3550


SPCM 4500



SPCM 4500










SPCM 4616*










*one of these two

A SPCM 3150 (Topics in Communication) course is recommended for each of these

tracks.  Each of these courses alternate in content.  

Revised Course Descriptions

SPCM 4616 Communication Research and Analysis (3)
Focuses on systematic analyses of communication contexts and events.  Using communication models and research methodologies, students examine a variety of communications, including group communications, speeches and debates, and culture.  Prerequisite:  SPCM 1040 or SPCM 1280 and nine hours of SPCM coursework, or permission of the instructor.

Critical Changes Represented in Proposal

1. Courses from outside the School of Communications have been removed as potential electives (with the exception of POLT debate courses).  Additionally, research alternatives were added to this list of 21 hours of electives.  The options for electives are now more balanced from 1000 to 4000 level courses, and better reflect the three tracks within the major.

2. The course description for SPCM 4616 was changed to allow for a greater emphasis on research methods being taught within the course.  While this course has not been offered, it will be included in the 2005-06 calendar year as an alternative for students wanting exposure to non-media based research methods.

3. Introduction to Mass Communication (MEDC 1010) has been replaced with MEDC 1630 (Media Literacy).  It is thought that this course is more suited for SPCM students who need not only exposure to media, but also orientation to its critical consumption.

4. The media internship (MEDC 4950) has been added as a possible capstone experience.

5. Three courses, each taught repetitively with good enrollments, have been proposed as permanent courses within the department.  Navigating Relationships (SPCM 3300) has consistently filled at 20, while SPCM 2600 (Nonverbal Approaches to the Media) and SPCM 3500 (Presentations for Media Professionals) have had good enrollments and are being incorporated into other curricula within the School of Communications.

