Webster University

Course Description

JOUR 4250   Methods of teaching Secondary Publications

This course will provide the instruction necessary for the teacher to aid in the publication of the high school newspaper, yearbook or broadcasting courses.

The teacher will learn the process of writing bids for selecting the printing company to publish the school paper or yearbook.  The teacher will also learn classroom organization, photography (both digital and darkroom procedures), assigning beats, the public relations of scholastic journalism distribution and mailing of publications, press freedom and mass media in society, advertising and business skills for teaching journalism and newspaper and yearbook production.
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Methods of Teaching Secondary Publications Syllabus

Texts:  Model Curriculum Guidelines


Law of the Student Press


The Adviser’s Companion


A Survival Kit for School Publications Advisers

Learning Outcomes:


-students will learn the strategies for publishing high school publications


-students will learn how to write bids for selecting printing companies 


-students will learn strategies for classroom management


-students will learn the techniques of digital and/or darkroom photography


-students will learn the public relations of scholastic journalism

 
-students will learn fundamentals of press freedom


-students will learn the basics of mass media in society


-students will learn advertising and business skills for teaching journalism and 


  newspaper and yearbook production

Course Objectives:


-To give students an understanding of  the techniques of producing school 


 publications


-To give students the skills necessary for writing bids and selecting printing


 companies


-To give students the techniques necessary for managing a classroom while


 producing the publications


-To give students the skills necessary to teach photography


-To give students the necessary techniques to maintain the public relations


 of scholastic journalism


-To give students the business skills necessary to maintain a lucrative program


-To give the students an understanding of scholastic press freedom 

Course Requirements:


-Students must attend and participate in all class sessions 


-Students must complete all assignments that include lesson plans for teaching


 photography, scholastic press freedom and maintaining the business end of    


 producing school publications


-Students must complete a resource notebook of exercises and assignments


-Students must observe high school journalism programs throughout the


 semester

Grading:


Assignments

40%


Resource Notebook
30%


Observations

30%

Weekly Schedule:
Week One:


Management skills for journalism teachers



-establishing a rapport with students, faculty and administrators



-identifying strategies for maintaining the integrity of the media



  outlets



-establishing relationships with the community



-outlining student staff organization and management, time to 



  meet deadlines and develop interpersonal skills



-identifying strategies to assess the effectiveness of publications



-The Adviser’s Companion Chapters 1, 2, 11, 12

Week Two:


Management skills (continued)



-develop editorial and advertising policies for the various publications



-spend time in the classroom 




-look at the previous publications




-go through files about printers and bid procedures



-become acquainted with philosophies of the school system



-determine grade level of your students and their ability



-determine the sequence of the courses you will teach and the



  prerequisites

Week Three:


Organization of materials



-go through your resource notebook and familiarize yourself with the



  assignments and lesson plans you have prepared. 



-organize the lesson plans and notes in order of teaching sequence



-separate notes for each class into a notebook

Week Four:


Organize the materials from preceding week.

Week Five:


Working with printers and yearbook companies



-writing bids for newspaper production




-printing methods, paper stock, number of pages, size




  and frequency of publication and deadlines




-number of issues per year




-number of papers to be printed per issue




-cost of color




-cost of folding




-cost for corrections



-how is proofing handled



-how will the paper be delivered



-cost for enlarging photos, art an reverse printing



-cost for extra copies, pages



-cost for special editions, graduation, prom, homecoming

Week Six:

Working with printers and yearbook companies



-writing bids for yearbook production




-number of books




-size of book ie 9x 12 or  7 ¾ x 10 5/8

-number of pages ( must be divisible by 4)

-cost for additional books

-printing process

-cost for additional pages (divisible by 4)

-paper stock and weight

-binding

-cover options

-number of applied colors on cover

-cost for printing names on cover

-cost for color—full color, spot color, duotone, overprints, etc

-cost for special effects – reverse type, overprinting, ghosting,etc

-delivery date and deadlines

-cost for proof corrections

-delivery options

Week Seven:


Review bid options and work on writing one for your school

Week Eight:


Planning a photo unit



-evaluate ethics of photography



-identify the elements of photo composition



-identify different of photography



-edit photos using proper photo editing techniques



-depending on the specific school situation, both print and digital



  photography could be included in this unit



-types of cameras, lenses, shutter speed, f/stop



-types of film 

Week Nine:


Photo unit continued



-scanners used to scan photographic images for reproduction



-cropping photos



-taking action shots, group shots, candid shots



-darkroom techniques


Using a digital camera



-operating the camera



-loading the batteries



-focusing



-transferring photos to the computer for selection



-saving photos on the computer



-cropping photos and enhancing



-placing photos on the pages of the publication



-High School Journalism by H.L. Hall Chapter 15

Week Ten:

Setting up beats for staff members



-list all activities, sports, departments in school



-assign students to each area



-check beat assignments on a specified day 



-Work on beat assignments for homework

Week Eleven:

Public Relations of scholastic journalism



-keeping the lines of communication open between the



  publications and the administration



-establishing an editorial policy for submission to the 



  administration for adoption



-keeping faculty aware of issues to be covered in the paper 



  and yearbook



-develop quote verifications in order to avoid misquoting in



  interviews

Week Twelve:

Press Freedom and Mass Media and Society



-identify the rights of student and professional journalists under



  the First Amendment



-understand ethics and responsibilities of the student and



  professional press



-learn basic media law and terminology



-analyze news values, objectivity, fairness and community standards



  in the press

Week Thirteen:


Press Freedom and Mass Media Continued



-discuss history of journalism and the First Amendment



-analyze the place of mass media in society



-discuss media ethics and criticism



-identify career opportunities in journalism



-Significant cases affecting student free expression



-Law of the Student Press Chapters 4, 5

Week Fourteen:


Advertising and business skills for teaching journalism



-develop strategies for balancing the budget



-develop strategies for advertising, marketing and distribution



-selling the product



-advertising appeal



-advertising specific products



-getting to know the merchants



-designing the ads



-Springboard to Journalism pages 12-15



-Law of the Student Press Chapter 19

Week Fifteen:

Newspaper production



-news gathering and reporting



-designing the publication



-identifying principles and terminology necessary for 


   
  publication design production



-identifying resources available for designing and producing 



  electronic media



-selecting staff



-responsibilities of the staff



-decision-making hints



-budgeting for the paper (how much space designated for ad



  copy, photos)



-evaluating and grading



-editing 



-Springboard to Journalism Chapters pages 29-38, 43-67

Week Sixteen:

Yearbook Production



-purposes of the yearbook



-what makes a good yearbook



-yearbook evaluation



-yearbook critique



-yearbook contract



-yearbook copy



-yearbook design



-designing the ladder



-selecting the theme



-yearbook photos



-Yearbook Curriculum Series Copy: Who Needs It?


Bringing it all together



-joining professional organizations



-completing a resource notebook with lesson plans, activities,



  assignments, test, etc



-visiting a journalism classroom



-sharing ideas and techniques

Course Description for Teaching Methods of Secondary Journalism

JOUR 4200

This course will provide an overview of teaching Beginning Journalism and advising high school publications.


The following topics will be presented for discussion: press rights and responsibilities, gathering, reporting and editing the news, photo and electronic journalism, mass media and society, design techniques, management and business skills necessary for advising publication and evaluation techniques necessary for grading students involved in school publications.


Students will learn how to write lesson plans for daily use in their journalism classes, and each student will be required to submit a lesson plan including activities, tests and projects on teaching the First Amendment.  Each student will also be required to submit a sample staff manual, which he/she will adapt to the school publication, which he/she will be advising. 
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Methods for Teaching Secondary Journalism

Texts: Law of the Student Press


The Adviser’s Companion


Journalism Model Curriculum Guides

This course will provide the training necessary for teaching Beginning Journalism and advising high school publications.  Students will be required to complete all assignments and must be present for all classes.

Learning Outcomes:

-Students will learn business and management skills 

-Students will learn design techniques 

-Students will learn the responsibilities of the First Amendment

-Students will learn evaluation techniques

-Students will learn how to prepare daily lesson plans

Course Objectives:


-To give students the techniques to handle the finances of producing


  school publications


-To give students an understanding of the design techniques necessary


 for designing publications


-To give students an understanding of the First Amendment


-To give students the techniques and skills necessary to evaluate students


 on the publications staff


-To give students the skills necessary to develop lesson plans

Course Requirements:


-Students must attend and participate in all class sessions


-Students must complete all assignments


-Students must exhibit an understanding of the design techniques


-Students must exhibit an understanding of financing school publications


-Students must develop rubrics as evaluation methods


-Students must complete lesson plan units as required by the instructor

Grading:


-Lesson Plan Units

40%


-Design Assignment

20%


-Rubrics


20%


-Business Skills

20%

Weekly Class Schedule:

Week One:

-The responsibilities of the adviser



-strategies for maintaining a positive relationship with adminstra-



  tors and faculty members



-recruiting and selecting publications staff members



-naming editor positions



-preserving students’ First Amendment rights



-discussing trends in scholastic journalism



-joining professional organizations



-attending professional meetings and conventions



-The Adviser’s Companion—Chapters 1, 2, 3, 10, 11, 12, 13



-Law of the Student Press—Chapters 5, 8, 10, 11, 16, 19

Week Two:


-Classroom management and publications 



-writing bids, budgets, advertising contracts



-purchasing equipment  and selecting printers 



-developing an editorial policy 



-preparing lesson plans 



-reviewing evaluation procedures



-planning a staff manual



-Model Curriculum Guide--Appendix, Chapters 4, 7

Week Three: 


-Responsibilities of the students



- interviewing, AP style, generating story ideas, writing news,



  editorials, features, sports, designing  pages, creating graphics



-advertising and funding publications



-becoming familiar with the First Amendment and its implications



-Law of the Student Press—Chapters 16, 17

Week Four and Five:


-Write lesson plans for each of the writing units to be taught


-Begin collecting assignments, activities and materials for your


  resource notebook

Week Six:


-Responsibilities of the administrators



-maintaining a professional atmosphere in the journalism program



-maintaining an open-door policy



-using the media outlets as a source 



-The Adviser’s Companion—Chapter 12

Week Seven:


-Organizing the publications staff



-defining the roles and responsibilities of the reporters and



  editors



-setting deadlines with printers



-organizing advertising contracts, assignments sheets and handouts



-desigining a preliminary dummy of pages for staff to consider



-deciding on publications dates and distribution procedures

Week Eight:


-Grading Strategies



-discuss various grading methods—points, rubric


-Strategies for assessing the effectiveness of publications




-contests, evaluations

Week Nine:



-Computer Technology



-In-Design and/or other design programs used by schools



-word processing copy



-correcting copy and page design on the computer

Week Ten:


-Adviser code of ethics



-professional responsibility of advisers



-advisers must be willing to improve their own educations in order



  to keep up with trends,etc


-Certification and its importance


-Look at requirements for certification and compensation for seeking


  certification

Week Eleven:



-Analyzing ethical problems



-internet free expression 



-internet policy for on-line publications



-Washington Journalism Education Association Member



   Handbook

Week Twelve:


-Developing guidelines for handling discipline problems



-removal of editors and/or staff members



-delinquency of students who miss deadlines



-how to handle students who plagiarize stories



-how to handle everyday discipline problems including 



  staff conflicts, etc

Week Thirteen:


-Discussing the broadcast media



-organizing a radio or television program



-selecting the staff and setting standards of a broadcast



  program



-organizing the studio – radio or television



-purchasing equipment 



-Fundamentals of Copy & Layout Part V 

Week Fourteen:


-Writing guidelines for a broadcast program


-Elements of successful radio commercials



-Preparing successful radio scripts


-Fundamentals of Copy & Layout Chapter 22

Week Fifteen:


-Writing guidelines for a successful television program


-Preparation of TV scripts and storyboards


-Fundamentals of Copy & Layout Chapter 23

Week Sixteen:


-Developing a photo program



-digital photography



-using the darkroom

