Faculty Course Guide For 
MUSC 4360 Survey of Music Business

	The material in this document is intended to be helpful to an instructor in teaching or preparing to teach this course. Unlike the standard syllabus for this course, this document is not intended to be made available to the students.

Important information about this course is included in the standard syllabus for this course. The instructor should use this document in conjunction with the standard syllabus in order to gain an understanding of the purpose and content of the course. 

	Course
	MUSC 4360
Survey of Music Business 

	Program
	Certificate in Entrepreneurship

	Program Outcomes
	The following Program Outcomes have been identified for the Certificate in Entrepreneurship:

1. Knowledge and understanding of the entrepreneurial thought process and the various aspects of small business resulting in an enhancement of student’s entrepreneurial business skill set.  A skill set comprised of marketing, finance, organization, and management.

2. Ability for students to integrate and apply their entrepreneurial business skills to the process of conceiving, researching, developing, and composing a viable business plan based on their own business concept in their field of study.
3. Ability for students to present their final business plan (orally, visual, and written) to a review panel comprised of entrepreneurs and faculty.  The panel will provide feedback on the presentation as well as the viability of the business concept using “real-world” criteria.  

	Catalog Description
	A survey course covering aspects of contracts, auditions, copyright, publishing, license (BMI, ASCAP, SESAC), union issues, promotion-marketing, taxes, grant applications, non profit organizations and foundations, exploration of careers in the music industry: entertainment law, retail, marketing, recording industry, arts management, self employment as a free lance musician (business owner, recording studio musician, teacher, composer, conductor, and so forth.  Prerequisite:  BUSN 3700 or permission of instructor.

	Intent of the Course
	This course is one of the required courses for the undergraduate Certificate in Music Entrepreneurship.  The course is designed to meet the needs of students from all music disciplines on the undergraduate level. However, it is understood that Music Education majors may not have room in their degree program to take this course. The course is designed to provide an effective introduction to the music industry and multiplicity of areas to help students prepare for their careers and to promote an understanding of the music industry in general.   

	Learning Outcomes
	Students will gain a solid foundation in the business and legal aspects of launching their career and an introduction to various alternative careers in the music industry.  Students will develop knowledge and skills in confronting various financial, copyright, management and legal issues, and the impact of technology upon their individual success.  Students will become aware of the multiplicity of music industry career options and the interaction of one field with another. 

To achieve this overall objective, at the conclusion of the course, students who pass the course should:

1. Understand the entrepreneurial thought process as it applies to developing a career in the music industry.

2. Understanding of various legal issues concerning creative property rights, copyright, taxes, contracts, fund raising, non-profit status, technology, and so forth. 

3. Understanding of basic aspects of music business resulting in an enhancement of student’s entrepreneurial business skill set. 

	Assessment
	Projects:  two major examinations, final examination, class interaction – presentations, a written research project based upon each student’s primary career goals

	Course Content
	1. The status of the music industry:  an introduction

2. Financial issues for the musician:  financial statements, income statements, bookkeeping/accounting, business plans, business entities, tax issues

3. Naming rights: research, registration, and ownership of a name, concepts of branding/identification for promotion. 

4. Creative rights:  self publishing-recording, contracted publishing-recording, copyright of published-recorded works, internet, organizational support and legal issues

5. Creative rights continued: contract negotiation, ownership, income, infringement, duration, transfers and so forth. 

6. Licensing Issues:  song ownership, mechanical rights, sheet music, sampling, for profit-not for profit use, National Music Publishers Association, Harry Fox Agency

7. Management/Agents & Attorney Issues:  union issues, legal protection, touring, legal requirements, dispute resolutions, managerial responsibilities, self representation, contracts between artists, managers/agents and attorneys

8. Issues in Various Careers in Music:  Arts Administration, Concert/Event Promotion, Retail Industry, Free Lance Artist, Entertainment Law, Recording Industry, College Teaching (full time/part time), Symphony Orchestra.  Discussion of pensions, insurance, FICA, Social Security, retirement and related issues. 

9. The Recording Industry:  recording labels, legal requirements, costs and profit margins, typical contracts, assignment of copyright, promotion, issue/, sales and deletion of product, independent production, traditional marketing and the Internet.  NARAS, RIAA, AFM.

10. Audio Industry:  recording studios, recording personnel, sound reinforcement services, audio technology manufacturing, home studios-off site studios, radio/television/motion picture/computer  issues for the performer and composer. 

11. Instrument & Audio Products: manufacturing, marketing, sales, the non-musician consumer, music educator, musician as customer, magazines, campaigns, advertising, Internet. NAMM. 

	Suggested Course Activities
	1. Students will be assigned projects to include meetings/observations of activities associated with arts administration, union activities, recording industry, retail, arts administration, and so forth. 

2. Students will be assigned periodic projects that deal with their personal top career goal with community volunteer assistance. 

3. Class will be based upon use of selected texts, reserve materials, guest lecturer presentations, “field trips,” and so forth. 

4. Students will work in teams to make in class presentations on selected topics.

5. Community representatives will make presentations.  The list includes:  Sheldon, St. Louis Symphony Orchestra, St. Louis Musicians Association/AFM, Jazz At The Bistro, St. Louis Attorneys for the Arts, Post-Dispatch, RFT, MUNY, KFUO, retail and studio operators.

	Prerequisites
	BUSN 3700 or permission of instructor


	Textbooks
	Primary text:

Passman, Donald - All You Need To Know About The Music Business, New York:  Free Press, 2003, 5th edition. 0-6884-87064-9

Secondary and Referemce Text:

Rapaport, Diane – A Music Business Primer, New Jersey: Prentice Hall, 2003, 0-13-034077-4

	Instructor Qualifications
	Michael Parkinson, Chair, Department of Music.  Career long involvement in music industry as a professional free lance and contracted ensemble performer, clinician and representative of major instrument manufacturing company; multiple recordings of commercial and non commercial product, union membership.  Well connected to the music industry on a local, regional and national basis. 

	Suggested Waiver Policy
	None

	Other
	


PAGE  
Course:  MUSC 4360

1

