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	Spring 2010
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Office:  803-254-1278   Cell:  803-318-3027  
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	Catalog Description


	The student examines the application of microeconomic theory as applied to the managers' responsibilities within the organization. This course should emphasize the quantitative and qualitative application of economic principles to business analysis.

	Prerequisites


	BUSN 5620 and BUSN 5760.

	Course Level Learning Outcomes


	Outcome Expectations
1. Students understand how market forces affect price and quantity.

Students can utilize basic supply and demand analysis (graphical and quantitative) to predict the likely impact of events on the price and quantity sold of any product.

2. Students understand elasticity and its relationship to pricing and revenue.   Students can both calculate elasticity and estimate elasticity empirically.  Given the result, the student can correctly predict the effect of a given change in price on revenue.
3.  Students can utilize statistical analysis to assess product demand conditions.  
Students can take provided data and correctly estimate a demand function, determine the statistical significance, calculate the product elasticities (price, cross, and income) and infer the implications of that information to market demand conditions.

Students can also learn how to measure risk and uncertainty, and then incorporate these measures into their business decision making

4. Students can utilize industry analysis to assess market position.

Students can identify which of the four primary market structures most appropriately correlates to an industry.  The student can draw inferences regarding firm behavior and performance.
Students can identify the Oligopolistic model that best describes the behavior of an Oligopolistic industry.  

Students can use basic game theoretic analysis to describe the behavior of firms in an Oligopolistic industry.  

Students can also utilize Michael Porter’s Five-forces model to assess market potential and draw inference regarding firm behavior and potential performance.

	Materials


	Fundamentals of Managerial Economics 9th Edition, 2009 by Mark Hirschey   South-Western,  ISBN  13:978-0-324-58878-1  Order by ISBN and not title.  DONOT GET THE INTERNATIONAL EDITION!!!

	Grading


	Course Grade:   The course grade will be determined as follows:

Item                                                      % of Final Grade

1st Test
                    
             20 %

2nd Test                                                          20 %            

Problem Sets    5% each    
             30 %                                  


  25 %

Case Study Write-up                                     30 %
              

TOTAL                                                        100 %

Grading Scale: South Carolina regional scale will be used.

A
96 - 100

A-
90 - 95

B+
87 - 89

B
84 - 86

B-
80 - 83

C
70 - 79

F
  0 – 69

The GRADUATE catalog provides these guidelines and grading options:
· A/A–   Superior graduate work

· B+/B/B–   Satisfactory graduate work

· C   Work that is barely adequate as graduate-level performance

· CR   Work that is performed as satisfactory graduate work (B– or better). A grade of "CR”is reserved for courses designated by a department, involving internships, a thesis, practicums, or specified courses.

· F   Work that is unsatisfactory

· I   Incomplete work

· ZF   An incomplete which was not completed within one year of the end of the course. ZF is treated the same as an F or NC for all cases involving G.P.A., academic warning, probation, and dismissal.

· IP   In progress

· NR   Not reported

· W   Withdrawn from the course



	Activities


	Problem Set Assignments: These assignments permit the student to use the tools of economic analysis to solve practical managerial problems. Teamwork is encouraged, but free riding or dominance relationships are discouraged. Each problem set is due the next class period.

Case study:    Each student must prepare a summary of a case study of not more than nine typed double-spaced pages (including key charts / tables, references). The written papers should sharpen students’ written communication skills. Hence, points would be given for the content of each paper, grammar /spelling, presentation, and ability to handle questions under pressure.

Computer Component: The papers  and assignments (where feasible) should be done on a computer, using MS-WORD for the text and a spreadsheet MS-EXCELbfor tables, charts, and calculations using  formulas. Graph paper and a ruler must be used for graphs not done with computer.

The Instructor will provide students with supplemental reading materials.  Students are expected to read current issues of some of business/economic press, the following publications for current information related to topics covered in class. These readings should help students write interesting papers that deal with managerial economics and business issues.

(1) Wall Street Journal;     (2) Investor's Business daily; (3) Business Week;    (4) The Economist;    (5) Barron's;    (6) Black Enterprise Magazine; (7) Forbes;    (8) Fortune.
Graduate Writing: Students are advised to use The Publication Manual of the American Psychological Association (APA Manual), latest edition, for form, style, and general writing principles in the preparation of a research paper.  


	Policy Statements: University Policies


	University policies are provided in the current course catalog and course schedules.   They are also available on the university website. This class is governed by the university’s published policies. The following policies are of particular interest: 

Academic Honesty

The university is committed to high standards of academic honesty. Students will be held responsible for violations of these standards. Please refer to the university’s academic honesty policies for a definition of academic dishonesty and potential disciplinary actions associated with it. 

Drops and Withdrawals

Please be aware that, should you choose to drop or withdraw from this course, the date on which you notify the university of your decision will determine the amount of tuition refund you receive. Please refer to the university policies on drops and withdrawals (published elsewhere) to find out what the deadlines are for dropping a course with a full refund and for withdrawing from a course with a partial refund.

Special Services   

If you have registered as a student with a documented disability and are entitled to classroom or testing accommodations, please inform the instructor at the beginning of the course of the accommodations you will require in this class so that these can be provided. 

Disturbances

Since every student is entitled to full participation in class without interruption, disruption of class by inconsiderate behavior is not acceptable. Students are expected to treat the instructor and other students with dignity and respect, especially in cases where a diversity of opinion arises. Students who engage in disruptive behavior are subject to disciplinary action, including removal from the course.

Student Assignments Retained
From time to time, student assignments or projects will be retained by The Department for the purpose of academic assessment.   In every case, should the assignment or project be shared outside the academic Department, the student's name and all identifying information about that student will be redacted from the assignment or project. 

Contact Hours for this Course

It is essential that all classes meet for the full instructional time as scheduled.   A class cannot be shortened in length.   If a class session is cancelled for any reason, it must be rescheduled.


	Course Policies
	This syllabus may be revised at the discretion of the instructor without the prior notification or consent of the student.  The schedule below presents an approximate expectation of course progress.  The instructor reserves the right to add, delete, or modify any weeks of this schedule.  The instructor also reserves the right to change the overall course grade weighting.  Any changes will be announced in class.

Attendance:  Attendance is mandatory.   Any student who is absent for more than one class meeting will be dropped from the class, unless approved by the Instructor.

If you miss class you are responsible for getting notes and assignments.  No late homework will be accepted unless prior approval to miss class is obtained from the Instructor.  Makeup exams will be scheduled only if arranged in advance of the scheduled exam date.



	Weekly Schedule
	Week

Topics

Text Chapters

Week 1
Overview Managerial Economics & Basic Economic Relationships;  Math Analysis
Chapters 1 & 2; Appendix 2A
Problem Set #1 (in class)
2
Demand Analysis & Estimation

Chapters 4 & 5

Problem Set #2
3
Production Analysis; Cost Analysis & Estimation
Chapters 7 & 8

Problem Set #3
4 
First Test (Chpts-1,2,4,5,7 & 8)
5
Competitive Markets Performance & Strategy
Chapters 10 & 11

Problem Set #4
6
Imperfect Competition  & Pricing and Output Decisions
Chapters 12 & 13

Problem Set #5

7
Game Theory & 
Pricing Strategies
Chapters 14 & 15  
Prob. Set #6
8
Capital Budgeting
Written Case Study  Due

Chapter 17 
9
TAKE HOME Second Test (Chpts--10, 11, 12, 13, 14, 15, & 17) DUE


	Additional Information
	Case Studies:  Coca-Cola, pg. 19; EOQ Neighborhood Pharmacy, Inc., pg. 53; MBA Supply & Demand 130; Demand for Mrs. Smyth’s Pies, pg 195; Estimated Hospital Costs, pg. 324; Corn Growers Discover Oil p. 419; Is TicketMaster a Monopoly, pg. 468; Market Structure Analysis, pg 543; Time Warner, pg. 580; Pricing Practices of Newspaper, pg. 615; and Level3 Communications, pg. 696.  


