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a. Does the communication strategy of the ads differ?  How?

The most obvious difference between the communication strategy of the two Russell ads is one of gender and how men and women approach athletics. The ad for men’s athletic gear features a bulked-up, menacing-looking football player. With his chiseled jaw set, his hard gaze is fixed intently on the camera as if in a warning. His solid stance is also a not-so-subtle statement of “Don’t mess with me.” His accompanying anatomical illustration reveals his heart as a fiery lion. He is every bit the quintessential member of man’s ultimate team sport. 

His female counterpart, however, is entirely different. Hers is an action shot, a runner caught in mid-stride. Virtually expressionless, her jaw is soft and her eyes are fixed somewhere off the page, a goal or destination unseen to the ad’s viewer. While she is pleasant looking, she’s rather non-descript. Thin, but not too thin. Attractive, but not exceptional. Her accompanying anatomical illustration reveals her heart as a running, fiery horse. 

b. Does the style of the ads differ?  How?

At first glance, the ad styles for both audiences are identical: black background, high tech design, web address at the bottom, logo in the lower right corner, five pieces of clothing highlighted in the middle, three lines of copy, an anatomical illustration of the human body to the left, a real human body to the right. Both ads are simple in design and straightforward.

c. Does the content of the ads differ?  How?

Though there are only three sentences and three lines of copy in each ad, the content of these ads could not be more different. The function of each ad seems to be motivational, and clearly, Russell Athletic views men and women’s motivation to be quite different. 

The men’s ad is written entirely in third person: “For those who maul expectations and influence the game. For those who lick their chops at fourth and short. For those who have what it takes on the inside, Russell has what it takes on the outside.”

The women’s ad, on the other hand, is written entirely in first person: “If you have the urge to break free and run hard. If you crave getting out on your own and chasing the wind. If you have what it takes on the inside, Russell has what it takes on the outside.” 

There could be several reasons for this strategy. Perhaps Russell believes that men play more team sports and women participate in individual sports. Perhaps it was an accident. It is possible, however, that the strategy is one of ego and the nature of competition. The phrasing of the men’s copy is extremely aggressive and seems to present a macho dare: are you one of ‘those’? Translation: are you man enough? Seriously, what man is going to say no? The intended audience is going to be motivated to look the bad-to-the-bone football player in this ad and say, “Heck, yeah, I’m man enough.”

The phrasing of the women’s copy steers clear of competitiveness. It’s not a matter of “are you?”. It’s a matter of “do you?” Do you crave independence? Do you want to get out there are let the wind blow in your hair? The simplicity of the model’s appearance is something that women can realistically aspire to and the nature of the copy is positive and encouraging. The intended audience of this ad is going to be motivated to pull her hair back and start running – without looking around her to see who is more femine or more perfect.   

d. What kind of world is depicted in each ad?  Why?

The world depicted for men in this ad reeks of testosterone. Male athletes rise to the challenge and thrive. They have hearts of lions and have the power to win. These are not the skinny, goofballs tossing the pigskin around a local park. They’re big, tough hunks of masculinity who shouldn’t be messed with. Grr.

The world depicted for women is one of independence. Though it’s not clear what is holding women back, in Russell’s world, women who desire to break free can do so with the help of the right exercise gear. Women have hearts like horses and can run accordingly. Get out there and go, girl. 

