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The School of Business &  Technology 
 

Course Syllabus 
 
Course 

 
BUSN 5000  Business 
 

Term 
 

Fall 1, 2008 

Instructor  Name: 
Phone: 
Email: 
 

Dr. Robert Kugelmann  
910-261-7344 
kugelmro@webster.edu 

Catalog Description 
 

This course is designed to provide a foundation in such general business 
concepts as economics, finance, accounting, business law, marketing, and 
other business systems.  

Prerequisites 
 

None 

Course Level 
Learning Outcomes 
 
 

¥ To develop familiarity with the language and terminology of 
business. 

¥ To become familiar with the basic theories, concepts, and practices 
of the basic functional areas of business. 

¥ To develop an understanding of the benefits that derive from free 
enterprise capitalism as well as the dangers of unfettered capitalism.  

¥ To develop an understanding of profit and profitability and the 
important role it plays in the operation of successful organizations. 

¥ To become familiar with the basic business functions and how they 
properly work together in an integrated way to improve 
organizational performance. 

¥ To develop an understanding of the importance of international 
issues in modern business as well as develop an appreciation for the 
cultural, economic, political, and financial differences that must be 
taken into account if international business is to be effectively 
pursued. 

Materials 
 

REQUIRED TEXT: Contemporary Business, 12th Edition, 2007 Boone & 
Kurtz, by South-Western, part of the Thompson Corporation,  
ISBN 0-324-35929-2.  
 
To order: Call MBS Direct at 1-800-325-3252 or by Internet: 
http://www.mbsdirect.net. 
 
SUPPLEMENTAL READINGS: Leading business periodicals, i.e., 
Business Week, Harvard Business Review, Wall Street Journal, Baron, Inc. 
Magazine, and other reputable and creditable publications. 
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USE OF THE WEBSTER LIBRARY IS ENCOURAGED:  
 
Eden-Webster Library at http://library.webster.edu.  Go to Databases & 
Internet Resources: then to Online/full text Databases or  
http://www.webster.edu/webmain2.html and then go to Library Resources: 
then to Online/full text Databases.      
 

Grading 
 

The GRADUATE catalog provides these guidelines and grading options: 
 

¥ A/AÐ   Superior graduate work 
¥ B+/B/BÐ   Satisfactory graduate work 
¥ C   Work that is barely adequate as graduate-level performance 
¥ CR   Work that is performed as satisfactory graduate work (BÐ or better). A 

grade of "CRÓ is reserved for courses designated by a department, involving 
internships, a thesis, practicums, or specified courses. 

¥ F   Work that is unsatisfactory 
¥ I   Incomplete work 
¥ ZF   An incomplete which was not completed within one year of the end of the 

course. ZF is treated the same as an F or NC for all cases involving G.P.A., 
academic warning, probation, and dismissal. 

¥ IP   In progress 
¥ NR   Not reported 
¥ W   Withdrawn from the course 

 
COURSE REQUIREMENTS:       PERCENT OF GRADE 
 
A. Mid term exam   20% 
B. Presentation    20% 
C. Class participation   10% 
D. Business Plan    30% * 
E. Final Examination   20%  
 
*  The Business Plan is to be submitted by the last day of class. 
Details of the project will be discussed during the first and second 
scheduled class.   
 
Grade Distribution for this course is as follows: 
 
100  -  95     A 
 94  -  90     A- 
 89  -  87     B+ 
 86  -  84     B 
 83  -  80     B- 
 79  -  75     C 
 Below  75   F 
 
 
NOTE: Students using Tuition Assistance (TA) are responsible for 
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ensuring that all Incomplete (I) work is completed within 120 days from 
the end of the course.  If the work is not completed and a grade awarded, 
the military will take action to recover their TA payment from your pay. 
 
Students are responsible for ensuring that all grades of Incomplete (I) have 
been changed prior to petitioning to graduate.   
 
ACADEMIC REVIEW PROCEDURE:  Grades of B- or higher may not be 
appealed.  The appeal process begins with the instructor.  If further review 
is warranted, a written request outlining the issue should be submitted to 
the Academic Advisor.           

Activities 
 

SPECIAL ASSIGNMENT PRIOR TO FIRST CLASS. Please send an e-
mail to me with your name and course number in the "Subject" window. 
Please identify the course and the curriculum you are in.  Also, let me 
know about you, your academic goals and where you are in this program. It 
is imperative that you do this well before class starts because this allows 
me to build a class file in case I need to communicate with you before or 
during the class. 
 
PRIOR TO THE SECOND SESSION, please interview a local (meaning 
anywhere within NC) business entrepreneur to determine why (s)he went 
into a business venture, and any other information relative to this course 
including the following topics: 
 
1. What type of business do you have?  
2. What is the purpose of this business?  
3. What is the key message or phrase to describe your business in one  
     sentence?  
4. What is your reason for starting your own business?  
5. What is your product or service?  
6. Can you list three unique benefits of your product/service?  
7. Do you have datasheets, brochures, diagrams, sketches, photographs, 
    related press releases or other documentation about your product and 
    service?  
8. What is the product application?  
9. What led you to develop your product/service?  
10. Is this product or service used in connection with other products?  
11. List the top three objections to buying your product/service  
      immediately?  
12. When will your product be available?  
13. Who is your target audience?  
14. Who is your competition?  
15. How is your product differentiated from that of your competition?  
16. What is the pricing of your product versus your competition?  
17. Are you making any special offers?  
18. What plans do you have for advertising and promotions?  
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19. How will you finance company growth?  
20. Do you have the management team needed to achieve your goals?  
 
NOTE: You may add any other appropriate questions 
 

Policy Statements: 
University Policies 
 

(The following university policies must be inserted into your syllabus.) 
University policies are provided in the current course catalog and course 
schedules.   They are also available on the university website. This class is 
governed by the universityÕs published policies. The following policies are 
of particular interest:  
 
Academic Honesty 

The university is committed to high standards of academic honesty. 
Students will be held responsible for violations of these standards. 
Please refer to the universityÕs academic honesty policies for a 
definition of academic dishonesty and potential disciplinary actions 
associated with it.  

 
Drops and Withdrawals 

Please be aware that, should you choose to drop or withdraw from 
this course, the date on which you notify the university of your 
decision will determine the amount of tuition refund you receive. 
Please refer to the university policies on drops and withdrawals 
(published elsewhere) to find out what the deadlines are for dropping 
a course with a full refund and for withdrawing from a course with a 
partial refund. 

 
Special Services    

If you have registered as a student with a documented disability and 
are entitled to classroom or testing accommodations, please inform 
the instructor at the beginning of the course of the accommodations 
you will require in this class so that these can be provided.  

 
Disturbances 

Since every student is entitled to full participation in class without 
interruption, disruption of class by inconsiderate behavior is not 
acceptable. Students are expected to treat the instructor and other 
students with dignity and respect, especially in cases where a 
diversity of opinion arises. Students who engage in disruptive 
behavior are subject to disciplinary action, including removal from 
the course. 
 

Course Policies MA-INTEGRATED STUDIES 6000:  Students should begin thinking 
about their 6000 capstone projects early in their program.  Discussions with 
your instructor and the mentor for your program area are encouraged.  An 
approved project is required to enroll in the capstone course.  Group 
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projects are encouraged, but individual projects also meet the requirements 
for the course. 
 
CLASS ATTENDANCE:  The following Webster University Graduate 
School Policy is in effect for this course: 
 
A. The University reserves the right to drop students who do not attend 
class the first week of the term/semester. 
 
B. The student should notify the instructor prior to class if an absence 
is anticipated and he or she should not miss more than four contact hours.  
Makeup work will be assigned and if the absence is unexcused, it may 
exceed the material presented. 
 
C. For absences of eight hours, the instructor has the option to lower 
the student's grade one letter grade and to inform the student of the action. 
 
D. If a student is absent twelve hours or more, the instructor has the 
option to assign a grade of "F" (work that is unsatisfactory) and to inform 
the student of the action.  It is the student's responsibility to withdraw from 
the course. 
 
E. For excused absences, in extreme cases, when the instructor 
chooses to award a grade of Incomplete (I) for twelve hours missed, the 
student must provide acceptable documentation to verify that the absences 
were unavoidable (e.g. illness, military duty/TDY).  The actions will be 
coordinated with the Site Director, who will ensure that the documentation 
is placed in the studentÕs file. 
 
F.    In all cases, without excused absences, the student should withdraw 
from the course if he or she has more than twelve hours of absences. 
 
 
ETHICS:  Webster University strives to be a center of academic 
excellence.  As part of our Statement of Ethics, the University strives to 
preserve academic honor and integrity by repudiating all forms of 
academic and intellectual dishonesty, including cheating, plagiarism, and 
all other forms of academic dishonesty.  Academic dishonesty is 
unacceptable and is subject to disciplinary action.  The University reserves 
the right to utilize electronic databases, such as Turnitin.com, to assist 
faculty and students with their academic work.           

Weekly Schedule Special Assignment PRIOR TO FIRST CLASS. Please send an e-mail to 
the above address introducing you and your expectations for this class. In 
the "Subject" window, identify the course and the curriculum you are in.  
Also, let me know a little about yourself your academic goals, and where 
you are in this program. It is imperative that you do this well before class 
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starts because this allows me to build a class file in case I need to 
communicate with you before or during the class. 
 
Session 1:  - Introductions, Syllabus Review, Course Overview, and Video 
on Time Management. Read chapter 6, Starting your Own Business, in 
preparation for INC Magazine Video on How to Really Start Your Own 
Business. This video will be viewed and discussed during the first session. 
You should be searching the Webster on-line Library, Small Business 
Administration (SBA), or, http://www.businessplans.org/mootcorp.html 
and other sources for information pertaining to business planning. 
 
Also, read Chapter 1. The Framework of Contemporary Business.  Be 
prepared to discuss Business Plan and the Video Cases for chapters 1 and 
6. 
  
Session 2:  Prior to this session, interview a local (meaning anywhere 
within NC) business entrepreneur to determine why (s)he went into a 
business venture, and any other information relative to this course 
including the following topics listed in the Activities Section above:   
  
Read Chapters 2, 3 and Appendices, A, B, & C. Be prepared to discuss 
video cases for the assigned chapters. For each case, log on the Webster 
University Library and research each case and bring that information to 
class for discussion. 
 
Chapter 2.  Business Ethics and Social Responsibility  
Chapter 3.  Economic Challenges Facing Global and Domestic Business 
 
Session 3: Be prepared to discuss Video Cases for the assigned chapters. 
Read Chapters 4 & 5.  
 
Chapter 4.  Competing in Global Markets 
Chapter 5.  Options for Organizing Small and Large Businesses 
 
Session 4: Be prepared to discuss the assigned Video Cases.  
Read Chapters 7-9. 
 
Chapter 7.  E-Business:  Doing Business Online. 
Chapter 8.  Management, Leadership, Internal Organization 
Chapter 9.  Human Resources, Management and Leadership 
 
Session 5: Be prepared to discuss Video Cases for the assigned chapters. 
Read chapters 10 Ð 12. 
Chapter 10. Improving Performance through Empowerment, Teamwork, 
and Communications 
Chapter 11. Production and Operations Management 
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Chapter 12. Customer-Driven Marketing 
Mid-term examination, covering Chapters 1-12.  Report on Business Plan 
progress. 
 
Session 6: Be prepared to discuss the assigned Video Cases.  
Read Chapters 13 - 15 
Chapter 13. Product and Distribution Strategies  
Chapter 14. Promotion and Pricing Strategies 
Chapter 15. Using Technology to Manage Information 
 
Session 7: Be prepared to discuss the assigned Video Cases. 
Read Chapters 16 & 17 
Chapter 16. Understanding Accounting and Financial Statements.  
Chapter 17. Financial Management and Institutions 
 
Session 8: Be prepared to discuss the assigned Video Cases. 
Read Chapter 18 
Chapter 18. Financing and Investing Through Securities Markets.  
 
Session 9: 
Presentations of Business Plan and Final Exam  
 
NOTE: ALL MAKE-UP WORK IS DUE AT THIS TIME. (Penalties may 
be incurred if work is turned in late.)  Assignments are due when 
scheduled. They should be neatly typed in accordance with the APA style 
manual. Students should keep copies or save on disk all work assignments. 
Please submit required papers without plastic folders or binders. 
 
DISCLAIMER:  This syllabus is intended to provide a basic structure to 
this course.  Adherence to this syllabus is subject to change at the 
discretion of the instructor.Please insert a weekly schedule. 

Additional 
Information  
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