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CATALOG COURSE DESCRIPTION: In this course students examine a variety of topics related to the use of the Internet for management and organizational systems. Among the topics are electronic commerce, search engines, search strategy, principles of web page design and use, extranets and intranets for organizational communication. Anticipated future developments will also be considered. 

Prerequisite:  COMP 5000 or equivalent.

INCOMING COMPETENCY OF STUDENTS EXPECTED BY INSTRUCTOR: 

A general understanding of how computers work, the ability to work with personal computers and the ability to perform at the graduate level. The student should have the capability to write and think about complex issues and problems. Student should have completed COMP 5000. Student should also:

· have knowledge of how to use browsers, such as Netscape or Explorer. 

· know how to use the Internet as a research tool. 

· be able to download information from the WWW. 

· have a good knowledge of word processing and presentation software such as Microsoft Word and PowerPoint. 

Knowledge of Web page design software such as HTML, Microsoft FrontPage or Dreamweaver MX will also be helpful. Students will be designing several Web pages as part of this course and expected to learn and use the tools necessary to complete the assignments. 

COURSE STATEMENT OF OBJECTIVES:  

After completing this course the student will be able to: 

· Demonstrate detailed knowledge of the following Internet Management Applications: 

· Develop a web page  

· Electronic Commerce  

· Use of Search Engines  

· Develop and use search strategies  

· Use of Internet and Extranet for organizational communications  

· Anticipate future technology developments and their impact on the business.

REQUIRED TEXTS:  

Electronic Commerce: The Second Wave, 6th Edition Gary Schneider, ISBN: 0-619-21704-9, Thompson Publishing
Web Style Guide: Basic Design Principles for Creating Web Sites, 2nd Edition, Lynch, Patrick J., Horton, Sara, ISBN 0-​300​-08898-1
OR access online at http://www.webstyleguide.com/
Other reading from the Internet as assigned in outline below.

Optional Software: HTML or Microsoft FrontPage 2000 or Dreamweaver MX (Instructor will discuss this during the first class meeting.)

SCHEDULE OF REQUIRED READINGS, CLASS PREPARATIONS AND ASSIGNMENTS, LECTURES, DISCUSSIONS, STUDENT PRESENTATIONS, AND EXAMS:

All cases and problems should be completed before class and handed in at the end of the class period they are due.  Late submissions after the class discussion will loose 15 points for each class they are late.  

	WEEK 1 
	PREPARATION FOR CLASS 
 Reading:

· Chapter 1 - Introduction to Electronic Commerce

· Web Style Guide 1 & 2  - Process & Interface Design

· HTML Goodies Primers 1 - 4 

· HTMLGoodies.com Intro Tutorial
http://www.htmlgoodies.com/primers/primer_1.html  

· HTMLGoodies.com Flags Tutorial
http://www.htmlgoodies.com/primers/primer_2.html  

· HTMLGoodies.com Text Tutorial
http://www.htmlgoodies.com/primers/primer_3.html  

· HTMLGoodies.com Links Tutorial
http://www.htmlgoodies.com/primers/primer_4.html  

CLASSROOM DISCUSSION TOPICS:  

Quiz
Introduction, Review Syllabus, HTML Basics

Start Group Project

ASSIGNMENT: 

Study for Quiz, set up an account on Tripod.com, Pratice for Quiz

	WEEK 2 
	PREPARATION FOR CLASS 
Reading: 

· Chapter 2 - The Internet & the Web: Infrastructure for E-Commerce

· Web Style Guide 3 & 7 – Site Design & Web Graphics

· HTMLGoodies.com Images Tutorial
http://www.htmlgoodies.com/primers/primer_5.html  

· HTMLGoodies.com Manipulating Images Tutorial 
http://www.htmlgoodies.com/primers/primer_6.html  

· HTMLGoodies.com You've Graduated Tutorial
http://www.htmlgoodies.com/primers/primer_7.html 

· HTMLGoodies.com Images Tutorial
http://www.htmlgoodies.com/tutors/img.html 

· HTMLGoodies.com Image Maps Tutorial
http://www.htmlgoodies.com/tutors/im.html 

  

CLASSROOM DISCUSSION TOPICS:  

Quiz
Web Graphics, Image Maps, Video 1

Group Project Collaboration

Video 1 

ASSIGNMENT: 

Personal Page w/ Image (due Week 3) 

Personal Web Site Posting Due

	WEEK 3 
	PREPARATION FOR CLASS 
Reading:  

· Chapter 3, 4 – Selling and Marketing on the Web

· Web Style Guide 4 & 5 – Page Design & Typography

· HTMLGoodies.com Tables Tutorial
http://www.htmlgoodies.com/tutors/tbl.html 

· HTMLGoodies.com Frames Tutorial
http://www.htmlgoodies.com/tutors/fram.html 

CLASSROOM DISCUSSION TOPICS:  

 HTML Tables, HTML Frames

Group Project Collaboration

ASSIGNMENT: 

Personal Image Page Posting Due, Video Presentations

	WEEK 4 
	PREPARATION FOR CLASS 
Reading

· Chapter 6 – B2B Strategies and Web Auctions

· Web Style Guide 6– Editorial Style

· HTMLGoodies.com Forms Tutorial  
http://www.htmlgoodies.com/tutors/forms.html 
· HTMLGoodies.com CSS Tutorial
http://www.htmlgoodies.com/beyond/css.html
CLASSROOM DISCUSSION TOPICS:  

Quiz
HTML Forms, CGI, Video 2

Group Project Collaboration

ASSIGNMENT: 

Personal Web Site Tables/Frames Posting Due, Video Presentations

	WEEK 5 
	PREPARATION FOR CLASS 
Reading:

· Chapter 8 – Web Server Hardware and Software

· HTMLGoodies.com Java Tutorial
http://www.htmlgoodies.com/beyond/applet.html 
· HTMLGoodies.com JavaScript Tutorial
http://www.htmlgoodies.com/beyond/j_vs_js.html 

 

CLASSROOM DISCUSSION TOPICS:
Java and JavaScript

Group Project Collaboration

ASSIGNMENT: 
Personal Web Site HTML Form Posting Due, Video Presentations

	WEEK 6 
	PREPARATION FOR CLASS 
Reading:

· Chapter 9,10 – E-Commerce Software and Security Threats

· HTMLGoodies.com DHTML Tutorial  
http://www.htmlgoodies.com/beyond/layers.html and review the examples

CLASSROOM DISCUSSION TOPICS:
Quiz
CSS and DHTML, Video 3

 Group Project Collaboration

ASSIGNMENT: 
Personal Web Site JavaScript Posting Due, Video Presentations

	WEEK 7 
	PREPARATION FOR CLASS 
Reading:

· Chapter 11 – Implementing Electronic Commerce

· Web Style Guide 8 –Multimedia

· XML Tutorial 

· XML HOME
XML Introduction
XML How to use
XML Syntax
XML Elements
XML Attributes
XML Validation
XML Browsers
XML Viewing
XML CSS Display
XML XSL Display
XML Data Islands
XML Parser
XML in Real Life 

 

CLASSROOM DISCUSSION TOPICS:
Flash and Multimedia  

Group Project Collaboration

ASSIGNMENT: 
Personal Web Site CSS Posting Due, Video Presentations

	WEEK 8 
	PREPARATION FOR CLASS 
Reading:

· Chapter 12,13 – E-Commerce Payments and Planning

CLASSROOM DISCUSSION TOPICS:
Quiz

Project Presentations

ASSIGNMENT: 
Group Web Project Due, Video Presentations

	WEEK 9 
	PREPARATION FOR CLASS 
· Study for final exam

CLASSROOM DISCUSSION TOPICS:
Project Presentations

Final Exam 


READING ASSIGNMENTS: Students are expected to read assigned material prior to scheduled classes. This includes supplemental readings as assigned. Supplement readings will include handouts and/or assignments for review and research on the Internet.

QUIZZES: There will be regular quizzes during the term. These will be given at the beginning of class and will be closed book, closed notes. Weekly quizzes will cover all assigned reading material and class discussions.

FINAL EXAM: Closed book, closed notes.

TERM PROJECT: Student groups will design and create a Business or E-commerce Web site. Web site designs should demonstrate the use of good site design principles including: interface design, overall site design, proper page layout and navigation structures, proper use of graphics and typography. 

Topics for the web site should be business or E-commerce related. The site will be posted on the Internet at one of the many free web-hosting services.

WEEKLY ASSIGNMENTS and HOMEWORK: Weekly assignments will include the development of a personal home page, development of web pages to demonstrate use of web technology as presented during class, group research projects, and assignments from the Schneider & Perry text. 

ATTENDANCE & CLASS PARTICIPATION: Class attendance and active class participation are key components of the learning process. Students will be expected to actively participate in class discussion and reviews.

If a student must miss a class, the absence should be coordinated with the instructor (by phone or email) prior to the start of class.

LATE ASSIGNMENTS: All assignments should be turned in at the beginning of class the day they are due. Late assignments will be marked down 1.5% per day. If an assignment is not turned in during class, it should be turned in to the instructor (via email) or dropped by the Webster office as soon as possible.

DETERMINATION OF GRADES STATEMENT:

 Determination of grades is based on the following requirements and criteria.

Work that is barely adequate for Graduate work, Minimum Grades: 70-79 or "C": 
Products (papers, case studies, projects, presentations) must be on time, in the correct format, corrected for spelling and grammar, appropriate materials included and referenced, to-the-point and on topic, and conclusions must be supported. 

Examinations (in-class and take home) must be complete, accurate, neat, evidence clear thought, and exhibit concise and to-the-point responses.

Classroom behavior in class discussions and group activities should be responsible, exhibit open communication, constructive and helpful.

Satisfactory Graduate Work, Grades of 78-90, or "B-, B, and B+":  
Products must meet the requirements stated above for minimum requirements and additionally meet professional criteria. For example, documentation should be included to support research papers, the APA format should be used consistently throughout the paper, and substantially more than the minimum number of references should be included. Presentations should be logical, organized and comprehensive.

Examinations (in-class and take home) should be organized, in-depth, comprehensive, logical and complete, and evidence thorough understanding of the subject/topic through application of principles.

Classroom behavior should exhibit very focused activity and thought on the subject/topic of discussion, be motivated, and assist in discovery of new insights and relationships concerning the subject/topic of discussion.

Superior Graduate Work, Grades of 91-100 or "A- and A": 
Products must meet all requirements stated above and additionally meet creative criteria. These criteria include unique topic or subject selection, synthesis of ideas, and evaluation of subject matter and positions found in the literature, be creative in approach, establish new relationships with ideas and provide new insights. 

Examination responses indicate insightfulness of understanding, a synthesis of information and unique ideas, and rationale for application of principles following careful analysis. 

Classroom behavior should exhibit very focused activity and thought on the subject at hand, be motivated, and assist in discovery of new insights and relationships concerning the subject/topic of discussion. An earned grade of "A" represents the best work of students accomplished in a unique and professional manner.
	COURSE REQUIREMENTS: 
	% OF GRADE 

	a. Quizzes 
	20% 

	b. Final Exam 
	25% 

	c. Weekly Topics, Homework, Personal Web Site
	25% 

	d. Class Participation 
	10% 

	g. Group website 
	20% 


Taking the numerical score from the formula above and converting it to the appropriate letter grade from the chart determine the student’s letter grading for the course.

	Letter Grade
	Numerical Score

	A
	96-100% (4.0) 

	A-
	91-95% (3.67)

	B+
	87-90% (3.33)

	B
	82-86% (3.0)

	B-
	78-81% (2.67)

	C
	70-77% (2.0)

	F
	69 & below (0)

	I
	Incomplete (0) 

	W
	Withdrew


In order to meet the course objectives this syllabus may be modified at the discretion of the instructor without approval of the students.


Original approved by:


Dr. Calvin D. Fowler  Space Coast Region Academic Dean, June 29, 2005
